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Search Engine Optimisation (SEO)
The SEO Landscape



This module is covering:
1. The SEO landscape
2. Technical SEO deep dive
3. On-page and on-site optimisation
4. Content strategy for SEO
5. Link-building strategies and outreach
6. Mobile SEO and local search optimisation
7. SEO data analysis, measurement, and reporting
8. Enterprise and e-commerce SEO
9. Automation, tools, and SEO techniques
10. The future of SEO and emerging trends



Learning outcomes
1. Analyse and diagnose technical SEO issues
2. Develop data-driven, topic-focused content strategies
3. Execute ethical and sustainable link-building tactics
4. Implement measurement and attribution frameworks
5. Adapt to evolving search trends and emerging technologies



This lecture covers:

The SEO landscape
 

• SEO evolution and history
• SEO philosophy
• Core components of advanced SEO
• Algorithm complexity and ranking features
• KPIs and metrics for SEO



SEO evolution and history



SEO evolution and history



Major Google algorithm updates

• 2005 Jagger
• 2005 BigDaddy 
• 2008 Vince 
• 2008 Caffeine 
• 2011 Panda 
• 2012 Penguin
• 2013 Hummingbird
• 2019 BERT
• 2020-2024 saw a lot of core updates
• 2020-2024 March, July & December Spam updates
• 2025 March Core update



From keywords to intent

Source: https://seranking.com/blog/keyword-stuffing/

https://seranking.com/blog/keyword-stuffing/


SEO philosophy

Technical SEO Off-page SEO

UX-driven SEO Brand authority 

On-page SEO 



Core components of SEO

Technical SEO 
ensures that a 

website is structured 
for optimal crawling, 

indexing, and 
performance. 

A strong content 
strategy involves 
creating valuable, 

relevant, and search-
optimised content that 
aligns with user intent. 

Backlink profiling 
involves analysing and 
managing the quality, 

quantity, and 
relevance of inbound 

links to a website. 

User-signal 
optimisation is all 
about making sure 

your users are giving 
Google the right 

signals. 



SEO as part of an integrated digital 
marketing strategy

Content 
marketing

Social media 
marketing

Paid advertising 
(PPC)

Email 
marketing

PR & influencer 
marketing

Web analytics 
& CRO



SEO as part of an integrated digital strategy

Source: https://www.equinetacademy.com/why-you-need-an-integrated-
seo-marketing-strategy/

https://www.equinetacademy.com/why-you-need-an-integrated-seo-marketing-strategy/
https://www.equinetacademy.com/why-you-need-an-integrated-seo-marketing-strategy/


Task: SEO objectives

For your organisation identify the marketing and business objectives. 
Using these determine your SEO objective(s). 

Remember these should be SMART. 



Algorithm 
complexity 
and ranking 

factors

Source: https://digitalguider.com/blog/what-is-google-nlp/

https://digitalguider.com/blog/what-is-google-nlp/


Algorithm complexity and ranking factors



E-E-A-T



KPIs and metrics for SEO

Organic visibility Keyword growth Conversions 

ROI (Return on 
Investment)

Share of SERP 
(share of voice)



KPIs and metrics for SEO

Click-through 
rate (CTR)

Dwell time Bounce rate

Backlink growth Core Web Vitals



SEO and UX



SEO and UX

Source: https://www.youtube.com/watch?v=udG0vcqCBZ4&t=145s 

https://www.youtube.com/watch?v=udG0vcqCBZ4&t=145s


This lecture covered:

The SEO landscape
 

• SEO evolution and history
• SEO philosophy
• Core components of advanced SEO
• Algorithm complexity and ranking features
• KPIs and metrics for SEO



Thank you!
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